Icropnuni, dinocodcenki, npaposi it kaaposi npodaemMu (i3MYHOT KYJILTYPH Ta CHIOPTY

UDC 796.339.138

PHYSICAL AND SPORTS ENTERPRISE COMPETITIVENESS
Liudmyla Shuba®, Victoria Shuba?

'National University Zaporizhzhia Polytechnic, Zaporizhzhia, Ukraine, mila.shuba@gmail.com
*Prydniprovska State Academy of Physical Culture and Sports, Dnipro, Ukraine, shubaVV14@meta.ua

https://doi.org/10.29038/2220-7481-2020-03-17-22

Abstracts

Despite the external and internal aspects, Ukraine continues to develop and modernize in diverse fields of activity.
One of the areas that is gaining momentum in recent years is the activities of physical culture and sports organizations
and their competitions with each other. The competitiveness of sports organization is a set of qualitative (non-price) and
cost characteristics of physical culture and sports organization that meet the specific needs of sports organizations
customers. The Research Aimed to analyze the competitiveness of physical culture and sports organization on the basis
of relevant indicators to manage the competitiveness level of sports enterprise. Research Organization. The study was
conducted from October 1, 2019 till February 29, 2020 on the basis of physical culture and sports organization — sports
club «Sportexpert». The analysis of the services competitiveness was carried out on the example of the sports enterprise
— sports club «Sportexpert». The integral coefficient method was chosen to assess the competitiveness. Research
Results. Competitiveness assessment of physical culture and sports enterprises is impossible without analysis of the
services competitiveness they provide. The main advantage of the step-by-step method of competitiveness is the
assessment that it involves direct measurement and evaluation of the studied indicators. Furthermore, this technique
allows taking into account the significance of certain parameters with the help of weigh coefficients, which makes it
possible to determine the degree of their impact on the final integrated indicator of competitiveness. The general index
of service competitiveness of visiting the gym in the sports club «Sportexpert» is 0,77. That is, 77 % of sports club
visitors are satisfied with the service provided. Conclusions. The obtained results of calculations demonstrate that
analyzed sports club generally has good competitiveness assessment. The integral evaluation determination of
competitiveness was based on 10 indicators — characteristics of the sports club activity. The strong and weak points of
the «Sportexpert» sports club have been defined. The main indicators that needed to be changed were prestige of the
club, cost of services, quality of equipment, professionalism of coaches, and efficiency of training programs.

Key words: competitive advantages, competitiveness, physical culture and sports organization, coefficient
method, sports club.

Jrogvmuia Ily6a, Bikropia Ily6a. KonkypeHTOCIPOMOMXKHICTh  (i3KyIbTYPHO-CIOPTHUBHOIO MiANPHEMCTBA.
HesBakatouu Ha 30BHIIIHI Ta BHYTPIIlIHI aCIEKTH, Y KpaiHa IPOIOBXKY€E PO3BUBATHCS 1 MOJIEPHI3yBaTHCh Y Pi3HUX cepax
JismbHOCTI. OJJHUM 13 TaKMX HANpPSMIB, KU OCTAHHIM 4acoM HaOupae 00epTiB, € IisUTbHICTh (i3KYJIbTYPHO-CIIOPTUBHUX
opramizamiii 1 X KOHKypeHIlisi M c00010. KOHKYpEeHTOCIIPOMOKHICTh (Pi3KYJIBTYPHO-CIIOPTUBHOI OpraHisaifii — 1e
CYKYITHICTb SIKICHUX (HELIHOBHX) Ta BAPTICHUX XapaKTEPUCTHK (i3KyJIbTYPHO-CIOPTHBHOI OpraHizaiii, siki 3a0e3neuyoTh
3aJI0BOJICHHsSI KOHKPETHHMX NOTped KIIEHTIB criopropraHizauiil. Mema — mpoaHaji3yBaTH KOHKYPEHTOCIHPOMOYKHOCTI
(i3KyIBTYPHO-CIIOPTUBHOI OpTaHi3alii Ha OCHOBI JOCITIIHKEHHS BiIIOBIIHIX MOKA3HWKIB i3 METOIO YIPABIIHHA PiBHEM
KOHKYPEHTOCIIPOMOXKHOCTI CIOPTUBHOTO MIANPHEMCTBA. Opeanizayin 0ocrioxycennsn. JIOCHIDKEHHS TPOBOAMIH 3
01 xoBtHs 2019 poxy no 29 motoro 2020 p. Ha ©0a3i (i3KyIBTYpHO-CHOPTHBHOI OpraHizamii CHOPTHBHHMH KIyO
«CrioprekcriepT». AHaJi3 KOHKYPEHTOCIPOMOXKHOCTI MOCIYr NPOBEJCHO HA IPUKJIAJI CHOPTHBHOIO IiJIPHEMCTBA
crioptuBHUI Kiy0 «Croprekcriept». [yl OLIHKM KOHKYpPEHTOCHPOMOXKHOCTI OOpaiii iHTerpajbHUH Koe(ilieHTHHI
Meron. Pesynemamu. OmiHKa KOHKYPEHTOCIPOMOXXHOCTI MiANPHUEMCTB (i3KyIbTyPHO-CIIOPTUBHOTO CIPSIMYBaHHA
HeMO)KIMBa Oe3 3/iHCHEeHHA aHaji3y KOHKYPEHTOCHPOMOYKHOCTI TOCIYT, SIKi BOHM HagaroTe. OCHOBHMMH II€peBaramMu
MOETAITHOI METOAWKH OILIHKH KOHKYPEHTOCIIPOMOXKHOCTI € Te, IO BOHA Mependavae mpsMe BUMIPIOBAHHS i OLIHKY
JIOCITIDKYBAaHHUX TTOKAa3HHUKIB. TakoxX Il METOJMKA J[a€ 3MOT'y BpaxyBaTh 3HAYMMICTh MEBHUX MAapaMeTpiB 3a JIOMOMOTO0
Koe(illieHTIB BaromMocTi, II0 Ja€ MOXJIMBICTh BU3HAYWTH CTYIiHb iX BIUIMBY Ha KiHIIEBHI IHTErpaJbHHUN ITOKAa3HUK
KOHKYPEHTOCIIPOMOXKHOCTi. 3arajJbHUN 1HIEKC KOHKYPEHTOCHPOMOYKXHOCTI MOCIYTH BiIBiTaHHS TPEHAXEPHOTO 3aly B
criopuBHOMY KIiIy0i «Cnoprekcniept» craHoButh 0,77. Tobro 77 % BinBimyBadi CIIOPTMBHOTO KIyOy 3aJ0BOJICHI
HaJ]aBaHOIO 1OCITyroto. Bucnosku. OTprMaHi pe3yabTaTH pO3paxyHKIB MOKa3ajHd, 10 aHATI30BaHUK CIIOPTUBHUI KIIyO y
LIIJIOMy Ma€ HENoTaHy OLIIHKY KOHKYPEHTOCIIPOMOKHOCTI. Bu3HaueHHs iHTerpajibHOI OIIHKM KOHKYPEHTOCIPOMOXKHOCTI
BizOyBasocs Ha ocHOBI 10 MOKa3HMKIB — XapaKTEPHUCTUK AisUIHOCTI CIIOPTUBHOTO KiyOy. BruzHadeHO cuibHI # cnaOki
CTOPOHM CHOPTHBHOTO KiyOy «Cropekcriepr». OCHOBHUMH ITOKa3HMKaMH, SIKI TOTpeOyBaM 3MiH, OyJIM MPecTHX KiyOy,
BapTICTb MOCIYT, SKICTh 00JIa{HaHHs1, NPOECIHHICTh TPEHEPIB Ta e()CKTUBHICTh TPEHYBAIEHUX PO PaM.

KuiouoBi cjioBa: KOHKYPEHTHI TepeBark, KOHKYPEHTOCIIPOMOXHICTh, (Di3KyJIbTYpPHO-CIIOPTUBHA OpraHi3allis,
Koe(ilieHTHUI MEeTO, CIOPTUBHUH KITyO.
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Jliogmuaa llly6a, Bukropus 1llyoa. KonkypenTocnocodHocTh (pU3KYyJILTYPHO-CIIOPTHBHOTO MpPeANPHATHS.
HecMoTps Ha BHEIIHUE U BHYTPEHHUE aCIEKThl, YKpanHa MPOJ0JIKAET Pa3BUBATHCS M MOAEPHU3HPOBATHCS B PA3HBIX
chepax pestenpHOCTH. ONHUM W3 TaKUX HANpPaBICHUH 3a MOCIEAHEES BPEMsI SBILIETCS IESTENBHOCTH (PU3KYIBTYPHO-
CIIOPTHBHBIX OPTaHM3alMH W WX KOHKYPEHIHS MeXIy coboil. KoHKypeHTOCImocoOHOCTh (HU3KYIBTYPHO-CIIOPTUBHON
OpPraHM3allil — 3TO COBOKYNHOCTh KAUCCTBCHHBIX (HE IICHOBBIX) M ILEHOBBIX XapaKTEPUCTHK (PHU3KYJIBTYPHO-
CHOPTHBHOW OpraHU3alld, KOTOPBIE OOECHEYMBAIOT MOTPEOHOCTH KJIMEHTOB CIIOPTHBHOW opraHusauuu. Llens —
MIPOAHATU3UPOBATh KOHKYPEHTOCHOCOOHOCTh (HM3KYJIBTYPHO-CIIOPTUBHOM OpTaHM3allMM Ha OCHOBE HCCIICAOBAHUS
OTIpENICTICHHBIX IIOKa3aTeNed [uIsl yNpaBICHUs YPOBHEM KOHKYPEHTOCIIOCOOHOCTH CIOPTHUBHOH OpraHH3alny.
Opzanusayusa uccneoosanus. Viccnenoanue npooamiock ¢ 01 okts0ps 2019 roga no 29 derpans 2020 roga Ha Oa3e
(U3KYIBTYpHO-CIIOPTUBHOM OpraHM3alliy CIOPTUBHBIN Kiy0 «CropTakcnepr». AHanW3 KOHKYPEHTOCIOCOOHOCTH
yciIyr ObUIO NPOBEIEHO Ha NpHUMepe CIIOPTHBHOM OpraHM3aliiu CHOPTHBHBIA KiIy0 «Crmoprakcmepr». st oneHkn
KOHKYPEHTOCIIOCOOHOCTH HCIIOIb30BAIM MHTETPAIBHBIN KOdQdueHTHbId MeTon. Pezynsmamepl. OUEHKAa KOHKY-
PEHTOCIIOCOOHOCTH MPEANPHUTHS (HU3KYIbTYPHO-CIIOPTUBHOTO HAIIPABJICHHUS HE BO3MOXKHA 0e3 aHaji3a KOHKYPEHIHH
YCIIYT, KOTOpbIe OHO npenocTapisieT. OCHOBHBIM IUTIOCOM ITO3TAITHOW METOMKH KOHKYPEHTOCHOCOOHOCTH SIBJISETCS TO,
YTO OHA IPEATOJaracT MpsIMOe M3MEPEHHE M OLEHKY HCCIeXyeMbIX Moka3areneil. Tak jke 3Ta METOIMKa MOMOraeT
YUUTHIBATh 3HAYMMOCTH ONPEAEICHHBIX IapaMeTpoB MPU MOMOIIN KO3(hHIMEHTa 3HAYMMOCTH, YTO CIOCOOCTBYET
OTIPEJICTICHUIO CTETICHH BJIMSHHS Ha KOHEYHBIH MHTETPABHBIN ITOKa3aTellb KOHKYpPEHTOCIOCOOHOCTH. OOImMiA NHIEKC
KOHKYPEHTOCIIOCOOHOCTH YCIIYT IMOCEIICHUSI TPEHAKEPHOTO 3aJla B CHOPTUBHOM KiryOe «CIIOPTIKCIEPT» COCTABIISET
0,77, T.e. 77 % mocerHuTeneil CIOPTHBHOTO KiIyOa IOBOJBHBI IPENOCTABIAEMON ycIyroil. Bwiéoodsl. IlomyueHHbIE
Ppe3yNbTaThl MOKA3aJIM, YTO aHAJTU3MPOBAHHBIA CIIOPTHBHBIN KIIy0 B OOIIEM ITONYYHI XOPOIIYIO0 OLCHKY KOHKYPEHTO-
cnocobHocTH. OmnpenenieHne MHTETPAILHON OIGHKH KOHKYPEHTOCHOCOOHOCTH IMPOHMCXOAMII0 Ha ocHoBe 10 mokasza-
TeNiell — XapaKTepUCTHK JEATeIbHOCTU CIIOPTUBHOTO Kity0a. Ompe/eneHbl CUIIbHBIE U cllabble CTOPOHBI CIIOPTUBHOTO
kiyba «Cnoptakcrept». OCHOBHBIC MOKA3aTed, KOTOPbIC TPeOOBAIM W3MEHEHUMN JIJIs MIPECTIKA KiIy0a, — CTOMMOCTh
yCIIyT, Ka4eCTBO 000PYI0BaHUS, MPOPECCHOHATIN3M TPEHEPOB U 3P PEKTHBHOCTH TPEHUPOBOYHBIX IIPOTPAMM.

KaioueBble ci10Ba: KOHKYPEHTHBIE ITPEUMYILECTBA, KOHKYPEHTOCIIOCOOHOCTD, (hPU3KYJIHTYPHO-CIIOPTUBHAS Opra-
HU3aIws, K03(QQUIIMEHTHBI METO, CIIOPTUBHBIHN KITyO.

Introduction. Today, there is no single classification of sports organizations in Ukraine. According to
the Law of Ukraine «On Physical Culture and Sports», the following types of sports and sports organizations
operating in Ukraine can be distinguished: sports clubs; children's and youth sports schools; specialized
educational sport institutions; schools of higher sportsmanship; Olympic training centers; student sports
centers of higher educational institutions; sports and health facilities; physical health centers; centers of
physical culture and sports for the disabled; physical culture teams and etc. [2; 4; 7].

The level of competitiveness of any enterprise is an important factor influencing the efficiency and
success of their activities. The period of reformation is taking place in economical development of Ukraine
as well as its domestic enterprises. That is why the problem of competitiveness increasing of domestic sports
organizations should be considered. The high level of physical culture enterprises competitiveness will give
opportunity for the enterprises to develop this branch within the country, and also with dignity to represent
Ukraine in sports competitions of various levels [3; 8; 10].

The problem of low level competitiveness of physical culture and sports organizations is the lack of
relevant experience in improving the quality of management. Deficit of state funding and state aid, lack of
preferential system, significant tax burden on the organization of physical culture and sports have a negative
impact on the level of competitiveness of domestic physical culture and sports organizations. One of the
factors influencing the efficiency of physical culture and sports organizations is the level of services
competitiveness they provide. Taking into account that competitiveness management is a complex system
focused on solving problems such as researching consumer needs, assessing the activities of competing
companies, analyzing the market and its trends, etc. [5; 11] There is a need to study and develop the
competitiveness concept of sports organization, at the state, regional and local levels. The competitiveness
management of sports organizations should ensure maximum use of their capabilities and the orientation of
such enterprises to meet consumer requirements [4; 6; 9].

To create a system of effective management competitiveness level of physical culture and sports
organization it is necessary to have a clear, scientifically sound methodologies, which should be based on the
competitive strategy of such enterprises, created on the base of deep economic analysis and forecasting
taking into account different behaviour patterns of the system as a single unit and its subsystems. That is why
there is a need to study similar experiences of foreign countries where the field of physical culture and sports
is developed at a high level, among them Australia, Canada, Great Britain, etc.,in order to form the most
rational and effective approach to sports management [1; 9; 10].
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The contribution to the consideration of competitiveness concept of physical culture and sports
organizations was made by such scientists as O. Gh. Jankovogho [4], L. I. Prokopova, M. B. Chkhajlo [8],
I. M. Stakhiv [9; 10] and others. Analyzing the research, we can say that today competitiveness of sports
organizations in Ukraine is not given enough attention. This situation is the result of crisis phenomena in the
country, which focuses the attention of scientists on solving the problems of the state economy, as well as the
insufficient development of physical culture and sports in Ukraine [6-8].

Analysis of literature, monographs, research, articles, etc. showed that the topic of physical culture and
sports organizations competitiveness in Ukraine is not given enough attention.

Goal - analyze the competitiveness of sports organization on the base of relevant indicators study in
order to manage the level of sports enterprise competitiveness.

Materials and Methods of Research

Participants: the study was performed from October 1, 2019 to February 29, 2020. on the basis of the
physical culture and sports organization sports club «Sportexpert». Enterprise of physical culture and sports
took part in the experiment. As a controlling sports enterprise, a relative sports club was identified, which
best meets all indicators of competitiveness. The experimental enterprise introduced advanced tools to
increase the level of sports organization competitiveness in order to improve the process of competitiveness
management.

Organization of the Study. To analyze the competitiveness of services, it is necessary to determine the
object competitiveness of which will be assessed, as well as a similar service, which will be as the basis. The
analysis of the competitiveness of services was conducted through the example of the sports enterprise —
sports club «Sportexperty.

An integral coefficient method was chosen to assess competitiveness. Products competitiveness
assessment of physical culture and sports organizations is done in the following sequence:

1. Formation of consumers requirements of the physical culture and sports organization to qualities of
services in a certain kind of sport, and also determination a number of indicators which will be estimated.

2. Calculation of weigh coefficients of the selected indicators. Determination of the weigh factors of
each indicator should be based on the assessment received by the indicator. Significance level of each
product parameter is determined on the basis of grading on a scale from 1 to 5, where: 5 — the most
important; 4 — very important; 3 — important; 2 — not very important; 1 — does not matter at all.

3. Assessment of selected indicators of product competitiveness in their own organization as well as
competitors organization.

4. Choicing «standard» as a basic sample required for comparison, as well as its parameters
determination [8; 11]. As a basis for comparative assessment of competitiveness and identification of key
shortcomings and indicators for improvement, we will take a standard gym that will meet the best all the
indicators of competitiveness of the sports club and the consumers wishes.

5. Establishing individual indicators of product competitiveness, comparing the indicators of the
analyzed organization with the competing organization, as well as the «standard» value.

6. Determination of relative indicators of competitiveness by pairwise comparison of unit indicators of
the analyzed products and products of competitors (in case of comparison with competitive enterprise
indicators), and by comparison of relative indicators of competitiveness with similar standard indicators (in
case of comparative assessment with a standard enterprise).

7. Determination of the integral criterion of competitiveness (competitiveness index) by products.

8. Drawing conclusions from the results of the assessment [8; 10].

Statistical analysis: data was performed using the program SPSS Statistica.

Research Results. Competitiveness assessment of a sports enterprise is not possible without analyzing
the competitiveness of the services it provides. Thus, to determine a number of characteristics that affect the
level of consumer satisfaction, 10 indicators were selected. Calculation of weigh coefficients was performed
for chosen indicators. To make calculations, it was necessary to determine the ratings that characterize the
level of significance of a particular indicator, the ratings were put on a scale from 1 to 5. Determining the
indicators significance for visitors of the sports club — «Sportexpert» was carried out by voting on the
website of the sports club. 696 people who attend this sports club took part in the voting. As a result of the
voting, each of the indicators received a certain number of votes, which had to be translated into a score. The
establishment of the score was done by determining the proportion of results on the i-th indicator, which are
shown in table 1.
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Table 1
Table of Competitiveness Indicators Significance
Indicator Number Useful Ratio Score
of Votes

Interior 24 3 1
Services costs 162 23 5
Quality of equipment 96 14 3
Professionalism of trainers, efficiency of training programs 142 20 4
Location of the club 129 19 4
Level of service 39 6 2
Reviews from friends 17 1
Prestige of the club 6 1
Range of additional services (massage, medical office, sale of

sports nutrition, etc.) o 1 1
Club congestion 72 10 2
Total 696 100,00 24

To assess the competitiveness of sports club services, it was necessary to determine the individual
indicators of services competitiveness.

To make calculations, it was necessary to establish the degree of satisfaction with the i-th characteristic
of the service, in points. To obtain such an assessment, there was a questionnaire evaluation of services in
points on a scale from 1 to 10, where 1 — the minimum score of satisfaction with the service, 10 — the
maximum. The standard sample of the service for all indicators had a maximum score of 10 points. The
results are given in table 2.

Table 2
Assessments of Competitiveness Indicators Sports Club «Sportexpert»
Relative Indicator .
Weigh Factor Indicator Alglaetri?]ge of the Sports Club of g:_gr‘nl ne(::i:s/?r:ess
g «Sportexpert» P
0,04 Interior 7,75 0,78 0,03
0,21 Services costs 7,58 0,76 0,16
0,13 Quality of equipment 8,08 0,81 0,10
0,17 Profe§s!onallsm of trainers, efficiency 8,08 0,81 013
of training programs
0,17 Location of the club 7,92 0,79 0,13
0,08 Level of service 7,92 0,79 0,07
0,04 Reviews from friends 8,58 0,86 0,04
0,04 Prestige of the club 7,42 0,74 0,03
Range of additional services
0,04 (massage, medical office, sale 5,00 0,50 0,02
of sports nutrition, etc.)
0,08 Club congestion 7,33 0,73 0,06
1,00 0,77

So, the competitiveness general index of the service of visiting the gym in the sports club «Sportexpert»
is 0,77. We can make a conclusion that 77 % of visitors to the sports club are satisfied with the service
provided. In general, we can say that the result positively characterizes the activities of the sports club, and
indicates that it is quite effective. Visitors are satisfied with the cost of the service, professionalism of the
coaches, and the location of «Sportexpert».
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However, from the obtained results it is possible to define «problem indicators» of service. For
example, the competitiveness index of such an indicator as the quality of training equipment is not high
enough, so the company should pay attention to updating and increasing the number of sports equipment.
Also, it is necessary to pay attention to such indicators as the prestige of the club, the workload of the club
and the range of additional services.

Discussion. The meaning of physical culture and sports organization competitiveness can be defined as
its performance result, which is the effective functioning of the enterprise and the presence of competitive
advantages over similar physical culture and sports organizations, achieved by developing an effective
management system, using advanced approaches in teaching and training, experience research of similar
physical culture and sports organizations in foreign countries, and also by means of rational use of own
possibilities and constant monitoring of competitors activity [2; 3; 7; 11].

Providing competitive services is an integral part of the successful operation of any sports club. By
increasing the competitiveness of services provided, sports organizations are able not only to maintain a
position in the already gained market share, but also increase it, and also raise the cost of services by
increasing their competitiveness. The growth of the services competitiveness leads to an increase in the
competitiveness of sports organization. A competitive enterprise is able to expand its market share in the
regional level. Thus, it is the analysis of the services competitiveness provided by the sports club —
«Sportexpert» occupies a significant place in the analysis of the enterprise competitiveness.

The main activity of the sports club «Sportexperty is trainings in the gym. For the successful prosperity
of the sports club it is necessary to ensure a rational selection of sports equipment, in this case, exercise
machines for the gym. First of all, it is necessary to take into account the direction of their operation, because
in the complex equipment should help people to work all muscle groups separately as well as
simultaneously. But also important are the following indicators: interior, cost of services, professionalism of
coaches and the effectiveness of training programs, the location of the club, the range of additional services
(massage, medical office, sale of sports nutrition, etc.), feedback from friends and more.

As a result, to obtain an assessment of the service competitiveness, it is necessary to determine
integrated indicator of the service competitiveness. The overall competitiveness index was defined as the
sum of the i-th competitiveness index for each service characteristic and it is 0,77. This figure shows that
77 % of visitors to the sports club are satisfied with the service provided. But there are still 33 % thanks to
which the club's leaders will analyze the weaknesses and find the ways to improve the club's conditions.

Conclusions. In the course of the research the analysis of the competitiveness level of the sports
organization was carried out on the example of the sports club «Sportexpert» in Zaporozhye. Assessments of
the competitiveness level were done by calculating the integrated competitiveness index. The basis for
comparison was a conditional reference sports club, which best meets all the requirement of visitors. The
obtained results of calculations showed that the analyzed sports club in general has a good assessment of
competitiveness (the overall competitiveness index was 0,77). The determination of the integrated
assessment of competitiveness was based on 10 indicators — the characteristics of the sports club. Thus, the
strengths and weaknesses of the sports club «Sporexpert» were identified.

The main indicators that needed to be changed were the prestige of the club, the cost of services, the
quality of equipment, the professionalism of coaches and the effectiveness of training programs.

References

1. Benchmarking Analysis on Sport Organizations (2014). KPMG Sport Advisory. 10 Shelley St, Sydney,
Australia: KPMG Advisory Ltd., 72.

2. Derzhavna sluzhba statystyky «UKkrstat». State Statistics Service «Ukrstat». URL: http://www.ukrstat.gov.ua/

3. Fedorova, A. O. Marketynhovi kanaly komunikatsiy na rynku sportyvno-ozdorovchykh posluh. [Marketing
channels of communication on the market of sports and health products. URL: http://probl-economy.kpi.ua/
pdf/2012-22.pdf

4. Jankovogho, O. Gh. (2013). Konkurentnospromozhnistj pidpryjemstva: ocinka rivnja ta naprjamy pidvysh-
hennja: [monoghrafija]. [Competitiveness of the enterprise: assessment of the level and directions of
improvemen: [monograph]. Odesa: Atlant, 470.

5. Liulchak, Z. S., Hayvanovych N. V. (2014). Six sigma in the activities of the intermediary companies as a
factor of improving performance. The advanced science journal. USA, 6, 65-70.

6. Obzor runka fytnes-klubov Ukraynu. Market review of fitness clubs in Ukraine. URL: http://fanat.ua/brand/
analiz/obzor_rynka_fitnes _k 80634.html

7. Pro skhvalennja Koncepciji Derzhavnoji ciljovoji socialjnoji proghramy rozvytku fizychnoji kuljtury i sportu
na period do 2020 roku. [About approval of the Concept of the State target social program of physical culture

21


http://www.ukrstat.gov.ua/
http://probl-economy.kpi.ua/%20pdf/2012-22.pdf
http://probl-economy.kpi.ua/%20pdf/2012-22.pdf
https://www.multitran.com/m.exe?s=market+review&l1=1&l2=2
http://fanat.ua/brand/%20analiz/obzor_rynka_fitnes_k_80634.html
http://fanat.ua/brand/%20analiz/obzor_rynka_fitnes_k_80634.html

Dizuune 6UX06AHH, CROPH [ KYIbMYPa 300p08’°s y cyuacnomy cycninvcmei. Ne 3(51), 2020, 17-22

and sports development for the period till 2020]. Kabinet Ministriv Ukrajiny. Koncepcija vid 09.12.2015
Ne 1320-r.

8. Prokopova, L. 1., Chkhajlo, M. B. (2012). Osnovy marketynghu i menedzhmentu fizkuljturno-ozdorovchykh
poslugh. [Principles of marketing and management of the health and fitness services. Teaching medium].
Navchaljnyj posibnyk. Sumy: Vyd-vo SumDPU im. A. S. Makarenka, 298.

9. Stakhiv, I. M. (2014). Zarubizhnyj poghljad na reghuljuvannja rynku sportyvno- ozdorovchykh poslugh.
[Foreign view on the market regulation of sports and wellness services] Nauka j ekonomika, 35. 251-254.
http://nbuv.gov.ua/UJRN/Nie_2014 3 38

10. Stakhiv, 1. M. (2017). Reghuljuvannja rynku sportyvno-ozdorovchykh poslugh: [monoghrafija]. [Regulation of
the market of sports and health services: [monograph]. L.: Redakcija «UP», 200.

11.Zhdanova, O. M. Chekhovsjka, L. Ja. (2009). Upravlinnja sferoju fizychnogho vykhovannja i sportu.
Navchaljnyj posibnyk. [Management of the sphere of physical education and sportsn[Scientific equipment]
Droghobych: Kolo, 224.

Crarrs Hamiinma no pexakmii 24.08.2020 p.

22


https://www.multitran.com/m.exe?s=principles+of+marketing&l1=1&l2=2
https://www.multitran.com/m.exe?s=management&l1=1&l2=2
https://www.multitran.com/m.exe?s=health+and+fitness&l1=1&l2=2
https://www.multitran.com/m.exe?s=teaching+medium&l1=1&l2=2
http://www.irbis-nbuv.gov.ua/cgi-bin/irbis_nbuv/cgiirbis_64.exe?I21DBN=LINK&P21DBN=UJRN&Z21ID=&S21REF=10&S21CNR=20&S21STN=1&S21FMT=ASP_meta&C21COM=S&2_S21P03=FILA=&2_S21STR=Nie_2014_3_38
https://www.multitran.com/m.exe?s=scientific+equipment&l1=1&l2=2

