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Abstract

Topicality. Social responsibility encourages different organizations to take into account the interests of
society, consumers, workers, and communities. In the modern world, social responsibility of business is a
generally accepted rule, which is followed by most organizations. Caring for human health should be the mission
of every physical culture organization. The purpose is to analyze the activities of “FitCurves” and “SportLife”
fitness club networks of their social responsibility. Methods of research: theoretical analysis and generalization
of scientific literature, sources and information of the World Internet, documentary me thod. Results. In Ukraine,
the fitness industry is represented by functioning of 1419 clubs. They need to have a steady reputation to maintain
leading positions in the market. It is possible to achieve this through the conscious formation of their own positive
image. The “FitCurves” fitness club network, which has been operating in the fitness market for more than
11 years, regularly carries out social and charitable activities. The “FitCurves” social projects are developing in
5 directions: women, family, health, environment and charity. The “FitCurves” fitness club network has been
awarded in status badge “A sign of social responsibility”. In Ukraine the “SportLife” network is the largest
specialized corporation with 17 own enterprises. “FitCurves” is regularly engaged in social and charity activities.
“Sport Life” network also pays a significant part of its income to finance a variety of physical and sport events.
There were from 80 to 9000 participants. Conclusions. Ukraine should promote and create stimulus for social
responsibility, provide legal conditions for social investment, flexible tax policies in relation to philanthropic
organizations. “FitCurves” and “Sport Life” fitness clubs maintain their positive image through a civilized
business and adhere to the principles of social responsibility to preserve the leading positions of the fitness club
network. That is why the largest number of fitness clubs are in cities of Ukraine.
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JlioooB YexoBcbka. CorianbHa BiINOBIAANBHICTE Yy MisUTBHOCTI (iTHec-KinyOiB YKpaiHu AKmyanbHicmb.
CoriaibHa BIANOBIAAJBHICT 320X0Uy€ PI3ZHOMAHITHI OpraHi3allii BpaXxOBYBaTH IHTEPECH CYCIIJIbCTBA, CIIOKHMBAYIB,
MpaIiBHUKIB, TpOMaau. Y CY4aCHOMY CBITI COLiaJbHA BiJIIOBINAIBHICTh Oi3HECY € 3arallbHONPHUHITAM TPAaBHIOM,
SIKOTO JIOTPUMYIOTbCSL OUIBIIICTh oOpraHizaimiif. TypOoTa mpo 310poB’s IIOAWHMA ITOBUHHACTATH MICI€I0 KOMXHOL
¢i3kyapTypHOI opranizauii. Mema cmammi — TipoaHali3yBaTH AisUIBHICTE Mepexi QitHec-knyOiB «FitCurves» ta
«SportLife» momo ix comianbHOI BignoBinaibHOCTI. Memoou docnidicenns — TEOPETUYHHUN aHANI3 i y3arajabHEHHs
HAYKOBOI JIiITepaTypH, JpKepen Ta iHdopmaiii cBiToBoi Mepexi [HTepHeT, AOKyMeHTanbHuil Meron. Pezyabmamu.
ditHec-iHAyCTpist YKpainu mpeacTaBieHa QyHkuioHnyBaHHsIM 1419 kny0iB.Jlnst 30epeskeHHs] MPOBIAHUX MO3MIIN Ha
PUHKY BOHH IIOBHHHI MAaTH CTiHKy pemnyTaimiro. JlOCATHYTH HBHOTO MOMIIMBO 3a IOMNOMOIOI0  YCBIZOMIIEHOTO
(dhopmyBaHHs cBOro mo3suTuBHOrO imMimKy. Kommanis «FitCurves» Ha puHKY QiTHeC-mocayr mnpamtoe moHaz 11 pokis. Y
CBOi# AiSTTBHOCTI BOHA PETYJISPHO 3IIMCHIOE 3aXO0H COIIalbHOrO Ta OnarofiiHoro crpsmyBaHHs. ComiaiabHi TPOESKTH
«FitCurves» po3BHBalOTBCS 3a IT'SITbMa HAampsSMaMH — OKiHKa, CIM s, 3I0pOB’A, HABKOJUIIHE CEpeNOBHIIE I
onaromiiiHicte. Mepexa ¢itHec-ki1y0iB «FitCurvesy oTpuMaia cTaTyCHUIA 3HaK «3HAK COLIaIbHOI BIAMOBIAAIBHOCTI».
Mepexa «SportLife» — HalibipIIa criemianizoBaHa Kopropalliss YKpaiHu, y sKiii gie 17 BnacHUX mianpueMcTB. Mepexka
«SportLife» 3HauHy yacTMHY CBOrO NMPHOYTKY TaKOXK CIPSIMOBYE Ha (DiHAHCYBAHHS PI3HOMAHITHHX PETYIAPHHUX M
OIHOPA30BHUX (i3KYIBTYPHO-CIIOPTUBHUX 3aX0fiB. Y HHX y3sumi ydactb 80-9000 oci6. Buchoeku. YkpaiHa IOBHHHA
COpPUATH Ta CTBOPIOBATH CTUMYNH IO COIIABHOI BiANOBiTaNBHOCTI, 3a0e3ledyBaTH IMPAaBOBI YMOBH COIIaTBHIX
IHBECTHUIIi}, THYYKY MTOJATKOBY IOJITHKY CTOCOBHO OpraHi3aiiii-OmaromiitaukiB. [ 30epeskeHHs MPOBIAHNX MO3HITIT
Mepexi ditaec-kIy6iB «FitCurves» i «SportLife» cTBOPIOIOTH CBilf MO3UTHBHUH IMiIK Yepe3 IUBLITI30BaHUN Oi3HEC Ta
JOTPUMYIOTHCS TIPUHIIUIIB COIMiabHOI BiAmoBizampHOCTI. CaMe UM OOTPYHTOBYETHCSAX HaOiIbIIa KUTBKICTH (iTHEC-
KITy0iB y MicTax YKpaiHu.

Kuro4oBi ciioBa:corianpHa BiAIOBITadbHICTE, CIOPTUBHO-MACOBI 3aX01H, (hiTHEC-KITYO.

JI1060Bb Yexopckasi. ConMaabHasi OTBETCTBEHHOCTDH B /1eAITeIbHOCTH (pUTHeC-KJIy0OB YKpPauHBI.
Axmyansnocms. ColiaabHasi OTBETCTBEHHOCTD TTOOIMIPSIET pa3IMYHbIe OPTaHU3alMK YIUTHIBATh MHTEPECHI OOIIECTBa,
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norpeduresnell, pabOTHUKOB, oOIiecTBa. B cOBpeMEHHOM MHpE COIMAIbHO OTBETCTBEHHAsl JEATENILHOCTH OW3HEca
SIBIISIETCST OOIIEHPUHATHIM TPaBUJIOM, KOTOPOTO IPHJIEPKUBAIOTCS OONBIIMHCTBO OpraHu3alyid. 3a0oTa O 3710pOBHE
YeJoBeKa JOJDKHA CTaThb MHCCHEH Kaxmod (QU3KyIbTypHOH opranusauuu. Ilens cmampu — TpoaHANIN3UPOBATH
JesTenbHOCTh ceTH (utHec-knyOooB «FitCurvesy um «SportLife» mo ux couuanbHO# OTBETCTBEHHOCTH. Menoobt
UCCNIe006aHUA — TEOPETUUECKUN aHaIn3 M 0000IIeHHe HAYYHOH JIMTEepaTyphbl, ICTOYHUKOB ¥ MH(QOPMAIMd MHPOBOM
cern IHTEpHET, JOKYMEHTAJIBHBIA METO/I.

Pe3ynomamer. OutHec-uHAYCTPUS Y KpauHbI IpeICcTaBIeHa (QyHKITMOHpOoBaHueM 1419 kiry6oB. [l coxpaHeHus
BEAYLIUX MO3UIMHA Ha PHIHKE OHM JOJDKHBI UMETh YCTOMUYMBYIO pemyTauuio. J[OCTHYh 3TOTO0 MOXHO C TOMOIIBIO
OCO3HAHHOTO (HOPMHUPOBAHHUSI CBOETO MOJOKHUTENbHOrO UMumKa. Kommanus «FitCurvesy Ha phiHKe (HUTHEC yCayr
paboraer Gomee 11 mer. B cBoeil AeATENPHOCTH OHA PETYISIPHO OCYIIECTBISIET MEpPhI COIMANBHOM W OJiaro-
TBOPHUTENBHON HampaBieHHOCTH. ColanbHbie TPoekThl «FitCUrves) pa3BHBAarOTCS B MATH HAMPABICHUSX: KEHIIMHA,
CeMbsi, 3JI0POBbE, OKpYXKalomias cpeaa u OiarorBopurenbHOCTh. CeTh (utHec-kiny6oB «FitCurves»y momyunia
CTaTyCHBIH 3HaK «3HaK CcomuanbHOi oTBeTcTBeHHOCTH». CeTh «SportLife» — kpymHeiiinas crnenuanu3upoBaHHAs
KOMIIaHHsl YKpauHbl, B KOTOpOil neiicTByeT 17 cobctBeHubix npeanpusituit. Cerb «SportLife» 3HauntenbHyO 4acTh
CBOEH NPHOBUIM TaKKe HAINpaBiIsgeT Ha (UHAHCHPOBAHUE PA3IMYHBIX (H3KYJIbTYPHO-CIIOPTHBHBIX MEPONPHATHH, B
kotopbixnpuHsuu ydactue 80-9000 uenoBek. Bsréodsl. YkpawHa JOMKHA CIOCOOCTBOBATh M CO31aBaTh CTUMYINBI K
COIMAIBHOW OTBETCTBEHHOCTH, OOECIeYMBATh IPAaBOBBIE YCIOBHS COLWAIBHBIX WHBECTHIUH, THMOKYIO HAJIOTOBYIO
MOJIUTUKY IO OTHOLICHWIO K OpraHm3anusMm-OnarorBopureneil. J[ns coxpaHeHus Benymux HO3ULWE ceTh (DUTHEC-
knyooB «FitCurvesy u «SportLife» co3maroT CBOM MOJOKUTENBHBIA MMUIK Yepe3 NUBHIM30BAHHBIA OW3HEC |
COOJIIOIAIOT TPHUHIMIIBI COLMAIbHOW OTBETCTBEHHOCTH. MIMEHHO 3THM OOOCHOBBIBAETCS UX HAHOOJBIIIEE KOIUYECTBO
¢utHec-KITyOOB B ropoiax Y KpauHsl.

KuioueBble ci10Ba: colmanbHas OTBETCTBEHHOCTh, CIOPTHBHO-MaCCOBBIE MEPONPHSTHS, (GUTHEC KITYO.

Statement of the problem. Today social responsible business is a generally accepted rule that is
followed by most organizations around the world [1; 6; 7]. After all, social responsibility is a concept,
which encourages organizations to take into account the interests of society, awareness of the impact of
activities on consumers, workers, the public and the environment in all aspects of its activities [2; 4; 10].
Business is not only responsible for compliance with laws, the provision of quality services, but also
voluntarily assumes obligation to society to improve the quality of people’s life. By adopting such a
strategy, organizations demonstrate that they have achieved a corresponding level of maturity in their
development. That is, the more civilized business, the more it becomes a participant in the social life of its
city, region, state [8].

Care for human health should become a mission of every organization, especially in physical and
sport establishments. It should be noted that the social responsibility of business in Ukraine is in the
nascent stage. First of all, the most active in this area is the representation of the already experienced foreign
companies and adapting them to our society. However, this process requires coordination and stimulation,
and then - participation in it of the state, which should define social responsibility as the desired behavior
for business and develop a set of appropriate incentives [5]. In Ukraine, the social responsibility of
business will only the work when owners of fitness clubs having opened their social programs feel that it is
profitable for them.

That is why it seems relevant to investigate social responsibility in the activities of various
organizations, including fitness clubs in Ukraine.

Connection of work with scientific programs, plans and themes. The work is carried out in
accordance with the scientific theme of the Fitness and Recreation departments of the Lviv State
University of Physical Culture “Technology of attracting the population to improving physical activity”
(state registration number 0117U 003040).

The purpose of research is to analyze the activities of “FitCurves” and “SportLife” fitness club
networks according to their social responsibility.

Methods of research: theoretical analysis and generalization of scientific literature, sources and
information of the World Internet, documentary method.

Results of the research and their discussion. In Ukraine, exploring the state of the fitness industry
has established the functioning of 1419 clubs [3]. That is why, in conditions of severe competition, they
need to have a steady reputation to maintain leading positions in the market. It is possible to achieve this
through the conscious formation of their own positive image. It is the image that makes it possible for the
fitness club  to be accepted by partners, consumers and the whole society. Today, the fitness services
market in Ukraine includes both network centers (113 networks of fitness clubs) and single non-network
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establishments. It should be noted that Ukrainian 4 networks have more than 10 clubs, they are
«FitCurves» — 153 fitnesst clubs for women, «Sport Life» — 56 clubs, «Malibu» - 38 clubs, «Atletico» —
23 clubs, etc. The first two are an international network, that is why their activity was investigated through
official websites by us.

The «FitCurves» fitness club network is represented in 86 countries and has more than 12,000 clubs
on five continents. In 2007, it started its activities in Ukraine. For 11 years the company has been working
successfully to help every woman become healthier and more energetic and at the same time to effectively
and safely solve the problem of losing weight and restoring metabolism. The “FitCurves” company in its
activities regularly carries out social and charitable measures, that is, fully understands its social
responsibility [9]. The “FitCurves” social projects are developing in 5 directions: women, family, health,
environment and charity. Besides, the company's employees visit orphanages and oncological centers, help
the elderly and disabled people and conduct free outdoor training for housewives. It should be noted that a
number of such projects and events were supported in 2016/17. The most significant are presented
in Table 1.

Table 1

Social activities of the «FitCurves» fitness clubs network

Ne Event Content/activities Participants
2017 year
1 Thanksgiving day promotion of healthy lifestyles: holding children's | more than 500
games, power show, sports competitions,
contests, drawn games with gifts for the whole
family, entertainment, outdoor cinema; All-
Ukrainian two-weekly Motor Rally Final; concert | 1000 persons
2 Large-scale promotion of healthy lifestyle: carrying out a — employees of the “Auchan”
international movement | setting-up exercises, hypermarket network, Kryvyi
«We are for quality, examination on medical equipment “Omron” Rih, Zaporizhia, Lviv, Odessa
healthy and local» — 2000 visitors received gifts
1500 participants were
examined
— 1400 received advice from
a fitness trainer and a body
weight correction specialist
3 Social Action promotion of healthy lifestyle 1000 persons
«Live Better»
4 «Let’s Make Ukraine Care for the ecology of the environment: cleaning | workers
Clean» the area near the office
5 Social-educational popularization of a healthy lifestyle among | 12 cities of Ukraine
fitness tour women, the formation of a new culture of health
«Live dancing» and new healthy family traditions
6 Project «Activate periodic morning exercises — 30 minutes of more than 1000 persons
Health» exercise
2016 year
1 Social project — information and assistance to women in the | more than 100 clubs in 22 ci-
«Pink October» fight against breast cancer; ties of Ukraine (53 thousand
— transfer of medical instruments to the | women were informed about
separation of breast tumors unit and its | the prevention of the disease,
reconstructive surgery 1200 women were examined
on preferential terms in the
amount of 430 thousand
UAH))
2 Charity Party attraction of attention to the problem of breast 12 cities of Ukraine
PinkParty cancer
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As we can see, the number of events increases, which indicates the social
position and strategy of the company's development. Such its activity was
recognized by the society. The range of “FitCurves” Fitness Clubs has got the
status mark “Social Responsibility Sign” at the regional level as part of the
unique Social Responsibility Mark (SRM) project confirms the company's
significant contribution to the social sphere and active support for important
charity initiatives. This proves the fulfillment of requirements for such a status
(total deductions for charity in the amount of 10,000 S during the year, the
creation of an effective charity process, actions leading to salvation from the
death of human lives, etc.). In Ukraine, FitCurves is steady adhering to the
principles of socially responsible conduct of its activities.

We have also analyzed the activity of another international range of fitness clubs “Sport Life” — the
largest specialized corporation in Ukraine, which operates 17 own enterprises. In 2017, they totalled 350,000
members. It turns out that one of the important directions of its work is social responsibility [11]. A
significant part of its profit range directed to financing a variety of sports and sports events. Thus, 22 sports
events in 2016 and 40 in 2017 were held and supported, from 80 to 9000 took part in them.

Support for regular sports events is shown in Table 2.

Table 2
Regular social events of the range of fitness clubs “Sport Life”
Ne Events Participants
2016 2017
1 Championship of family sport in Kyiv 62 families, which over 500 Kyiv
represented 66 schools families
2 «Race of the Nation»: proud yourself!: 300 participants 1200 amateurs of

Ukrainians won heavy race Snow Race Bin «Race of the extreme rest

Nation»: to run 7+ km and 15+km overcoming obstacles

3 The 6th Kyiv International Half Marathon «Nova Poshta 7100 athletes from 43 over 9 thousands of
Kyiv Half Marathon» countries athletes of different
age categories from
50 countries

4 Family Festival (volleyball, football, children’s animation | about 100 families about 150 families
zone, artistic master classes, family sports, family quest,
scientific experiments, arm-wrestling)

5 Traditional swimming tournament among amateur 150 participants 280 participants
swimmers- amateurs “FIT-3 League” from Odessa,
Rivne, Kherson,
Zaporizhzhia, Lviv,
Kyiv

6 Winter run «cKMRC SNOW RUN>» 200 participants 310  participants,
about 1500 viewers

As we can see one of the prominent events is the Kyiv International Half Marathon “Nova Poshta Kyiv
Half Marathon”, which attracted more than 9 thousand athletes of different age groups from 50 countries
(2017).

Except for these regular events, Sport Life has carried out other not less important sport events with a
large number involved in both 2016 and 2017 (Table 3).

Table 3
Sport events of the range of fitness clubs “Sport Life”
No Physical culture and sports events Participants
1 2 3
2016p.
1 The first INTERPIPE Dnipro Half Marathon over 1400 participants from 9 countries,
including nearly 250 children.
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End of table 3
1 2 3
2 The first international junior squash championship on over 80 children (11-19y..) from Ukraine,
Barakat Squash Junior Open 2016 Russia and Belarus
Night run by Samsung Galaxy S7 Night Run — over 2000 participants
4 Open marathon swimming Aquaman 3.8 over 200 athletes
All-Ukrainian Festival of Healthy lifestyle Odessa | over 250 people
STAN Workout Fest 2016
6 Amateur mini-football tournament in the Dnipropetrovsk | 56 teams
region «Libertad»
7 Great international marathon GRAND PRIX LVIV 720 participants, including 12 foreigners
HALF MARATHON 2016
«Race of the Nation» — a run with obstacles more than 1000
9 All-Ukrainian range fitness convention «Sport Life over 100 participants from all regions
Convention»
2017p.
1 International tournament Kyiv Battle 2017 60 professional athletes and 60 amateurs
2 “Ladies Run” 500 men
400 women
3 Mixed Martial Arts Tournament MMA Road to WWFC | 40 participants
4 Inter-corporate children’s sports competition “WE are 38 children’s teams
the CHAMPIONS”.
5 Semi-marathon «CrossHill» 2017. 2000 participants
6 Odessa international semi-marathon over 2000 participants from 25 countries

In addition to supporting these events, we found that the Sport Life range plays the primary role of
patronage and sponsorship for sports development and provides material support to sports teams of different
levels — from the yard to the national teams (Ukrainian Bodybuilding, Fitness and Fitness Federation
Championship under the UBC/VABBA match basketball team, International Rhythmic Gymnastics
Tournament “Crystal Muses”, etc.) [11].

To conclude, the “Sport Life” range actively supports a variety of social events.

The conclusions

1. The problem of development of business social responsibility in Ukraine at the present stage is
relevant and of primary importance. In Ukraine, state support is needed for the importance of ethical and
socially responsible behavior of organizations, increasing their prestige. The state should create incentives
for social responsibility, provide legal conditions for social investment, a flexible tax policy in relation to
philanthropic organizations, give them priority in obtaining licenses, promote their experience, etc. The state
must highlight the issue of social responsibility in Ukraine.

2. Fit Curves and Sport Life ranges create their positive image through a civilized business and adhere
to the principles of social responsibility in order to maintain the leading positions. By adopting such a
strategy, organizations demonstrate that they have reached the appropriate level in their development. Their
social responsibility involves voluntary feedback on the social problems of society and support for various
activities. This is the basis of their largest number of fitness clubs in the cities of Ukraine.

Prospects for further research. The focus will be on studying social responsibility in the activities of
the most popular fitness clubs in Lviv.
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